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Introduction:
The State of Games
2020 was an unusual year to be selling games. The result of the pandemic inspired millions
of people to engage or re-engage with playing video games. We saw casual titles like Ring Fit
Adventure and Just Dance jump up the charts. Games that connect people like FIFA, Call of Duty,
Animal Crossing, Among Us and Fall Guys grab headlines. We even saw single-player epics like
The Last of Us: Part 2 bring in huge audiences.
The latest financial reports from Ubisoft, Take-Two, EA, Activision Blizzard and Nintendo all
speak to an industry that saw an unprecedented influx of new players to our medium, at least
to the console and PC games space.
It was a year that saw incredible engagement for PS4 and Xbox One, despite the imminent arrivals
of PS5 and Xbox Series S and X. It was also a year where Nintendo found itself right back on top
of the business once again, with a console set to become one of its most successful of all time.
It’s difficult to draw many conclusions from 2020. What happens when the pandemic ends?
Will people just drop those controllers and not return? Is it going to be like the Wii and DS era,
where players exited the console space as quickly as they entered it? Is there a way we can use
the online connectivity and stickiness of our connected video games to keep people engaged?
All good questions, and not ones we will be answering here. That’s really for you to figure out.
What we do have is the data of console and PC game sales across US, Europe, UK, Australia
and Japan. Data released by GSD (Europe, Australia, UK), NPD (US) and Famitsu (Japan).
Data that shows us what the market did last year, and so we can make our best guesses on
where it’s going.
I hope you find it useful.

Christopher Dring
GamesIndustry.biz

The US
Games Market

The
US Games
Market

TOP 20 US CONSOLE/PC GAMES 2020:
Position

Source: NPD, Sensor Tower

$56.9bn

The total number
spent on video games
in 2020

+35%

The revenue
from console hardware
increased by
a third

$4.5bn

Total spend on
PC gaming hardware
& accessories

$2.6bn

The amount
spent on accessories
in 2020, up 21%

Title

1

Call of Duty: Black Ops Cold War (Activision Blizzard)

2

Call of Duty: Modern Warfare (Activision Blizzard)

3

Animal Crossing: New Horizons (Nintendo)*

4

Madden NFL 21 (EA)

5

Assassin’s Creed: Valhalla (Ubisoft)

6

The Last of Us: Part II (Sony)

7

Ghost of Tsushima (Sony)

8

Mario Kart 8: Deluxe (Nintendo)*

9

Super Mario 3D All-Stars (Nintendo)*

10

Final Fantasy VII: Remake (Square Enix)

11

Marvel’s Avengers (Square Enix)

12

Marvel’s Spider-Man: Miles Morales (Sony)

13

NBA 2K21 (Take-Two Interactive)*

14

Super Smash Bros. Ultimate (Nintendo)*

15

FIFA 21 (EA)

16

Mortal Kombat 11 (Warner Bros)

17

Dragon Ball Z: Kakarot (Bandai Namco)*

18

MLB: The Show 20 (Sony)

19

Cyberpunk 2077 (Warner Bros)*

20

Tony Hawk’s Pro Skater 1 + 2 (Activision Blizzard)

* Digital sales not included

US games sales gained new heights in 2020, with total spending reaching $56.9
billion. That’s a 27% increase year-on-year, according to tracking firm NPD’s
latest report.
Software represented the vast majority (86%) of this figure, with game content
spending reaching $48.9 billion in 2020. That included physical and digital
games, DLC, and subscription across console, cloud, mobile, portable, PC and
VR platforms. Software sales were up 26% compared to 2019.

Console revenue
reaching $5.3 billion
last year, up 35%
from $3.9 billion
in 2019

Call of Duty: Black Ops Cold War was the best-selling game of 2020,
followed by another CoD title, Modern Warfare. It’s the 12th year in a
row that the Call of Duty franchise is at the top of the annual US charts
-- a record. Animal Crossing: New Horizons made it to No.3 for 2020.
“In 2020, [Animal Crossing: New Horizons] achieved the highest
physical dollar sales for a Nintendo-published game in a calendar
year since Wii Fit Plus in 2010,” said NPD’s VG industry analyst, Mat
Piscatella.

Looking at exclusives, The Last of Us: Part II was 2020’s best-selling
PlayStation exclusive in the US, and has become the third best-selling Sony game
of all time in the country, following in the footsteps of Marvel’s Spider-Man and
2018’s God of War.
But hardware saw even bigger growth than software, with console revenue
reaching $5.3 billion last year, up 35% from $3.9 billion in 2019. Hardware sales
were at their highest last year since $5.6 billion was reached in 2011. 2011 was
a big year for Xbox 360, with a number of major titles and the first year of the
Kinect accessory -- it was also the year that saw the release of Nintendo 3DS.
It doesn’t come as a surprise that the best-selling console of 2020 was the
Nintendo Switch, followed by the PlayStation 5 when looking at value ranking
and the PlayStation 4 when looking at the number of units shifted.
“Annual dollar sales of Nintendo Switch hardware were the second highest for
an individual platform in a single calendar year in US history,” said Piscatella.
“Only the 2008 dollar sales of Nintendo Wii were higher.”
Money spent on game accessories also increased 21% in 2020, for a total of $2.6
billion. Sony’s DualSense Wireless Controller was the best-selling gamepad of
2020, while the Turtle Beach Ear Force Recon 70 Gaming Headset Black for
Xbox was the year’s best-selling headset.

Call of Duty:
Black Ops Cold War
was the best-selling
game of 2020

PC Hardware & Accessories
Consumer spending in the US for PC gaming hardware and accessories
reached $4.5 billion in 2020.
That’s a 62% increase compared to 2019, and more than double the total
sales of 2017, NPD said in its latest report.
Digital PC games content also grew 19% in 2020, reaching $7.5 billion
in revenue. PC gaming accessories overall grew 81% year-on-year,
while hardware grew 57%.
All categories of gaming hardware and accessories encountered
double-digital growth, NPD continued, with a particular boom for headsets,
monitors and keyboards, likely driven by the working-from-home shift due
to the COVID-19 pandemic.
NPD also pointed to its Evolution of Entertainment report, which highlighted
that 40% of US consumers played PC games in 2020 -- a 4% rise compared to
2019. People who were already playing PC games before also played 14%
more in 2020.
Stephen Baker, NPD’s technology industry advisor, said 2020 was “historic”
and anticipates a 3% growth in the PC gaming hardware and accessories
for 2021.
“COVID-19 lockdown measures played a role in the growth we’re seeing in
PC gaming, as consumers looked for ways to stay entertained while spending
more time at home,” he said.
“While we remain optimistic about the outlook for PC gaming hardware and
accessories for the future, and expect the segments growth rate will exceed that
of the total industry, we do not expect ongoing incremental dollar increases,
but rather a plateauing of demand at these new elevated levels.”

The UK
Games Market

GSD ANNUAL 2020 TOP 20 UK VIDEO GAMES (DIGITAL + PHYSICAL)

The UK Console
& PC Games Market

Position

Source: GSD

2.2m

The number
of FIFA 21 games
sold in 2020

-19%

The new Call of
Duty couldn’t match
its predecessor
at launch

42.7m

The total number
of console and PC games
sold in 2020

+74%

The rise in
game downloads
in 2020

18.2m

More games were
sold physically in
2020 than 2019

+52%

The increase in
sales of Nintendo
Switch consoles

Title

Total Sales

Physical
Sales

Digital
Sales

Digital
Split

1

FIFA 21 (EA)

2,237,175

1,076,743

1,160,432

51.9%

2

Call of Duty: Black Ops Cold War (Activision Blizzard)

1,528,985

472,590

1,056,395

69.1%

3

Grand Theft Auto 5 (Rockstar)

1,248,608

314,129

934,479

74.8%

4

FIFA 20 (EA)

904,029

341,917

562,112

62.2%

5

Call of Duty: Modern Warfare (Activision Blizzard)

899,921

330,650

569,271

63.3%

6

Animal Crossing: New Horizons (Nintendo)*

810,535

810,535

No Data

N/A

7

Assassin's Creed Valhalla (Ubisoft)

693,367

415,533

277,834

40.1%

8

The Last of Us Part 2 (Sony)

543,218

344,291

198,927

36.6%

9

NBA 2K20 (2K Games)

481,535

59,508

422,027

87.6%

10

Tom Clancy's Rainbow Six Siege (Ubisoft)

455,705

36,002

419,703

92.1%

11

Red Dead Redemption 2 (Rockstar)

436,841

137,930

298,911

68.4%

12

Mario Kart 8: Deluxe (Nintendo)*

427,667

427,667

No Data

N/A

13

Spider-Man: Miles Morales (Sony)

400,636

273,629

127,007

31.7%

14

Monopoly Plus (Ubisoft)

398,002

N/A

398,002

100%

15

Marvel's Avengers (Square Enix)

380,596

252,085

128,511

33.8%

16

Ghost of Tsushima (Sony)

373,472

192,523

180,949

48.5%

17

Cyberpunk 2077 (Bandai Namco/CD Projekt)*

371,215

371,215

No Data

N/A

18

Assassin's Creed Odyssey (Ubisoft)

334,688

221,361

113,327

33.9%

19

Minecraft (Microsoft)

327,603

54,922

272,681

83.2%

20

Star Wars Jedi: Fallen Order (EA)

312,915

180,551

132,364

42.3%

GSD ANNUAL 2020 TOP 10
UK VIDEO GAMES (DIGITAL)
Position

Title

GSD ANNUAL 2020 TOP 10
UK VIDEO GAMES (PHYSICAL)
Position

Title

1

FIFA 21 (EA)

1

FIFA 21 (EA)

2

Call of Duty: Black Ops Cold War (Activision Blizzard)

2

Animal Crossing: New Horizons (Nintendo)

3

Grand Theft Auto 5 (Rockstar)

3

Call of Duty: Black Ops Cold War (Activision Blizzard)

4

Call of Duty: Modern Warfare (Activision Blizzard)

4

Mario Kart 8: Deluxe (Nintendo)

5

FIFA 20 (EA)

5

Assassin’s Creed Valhalla (Ubisoft)

6

NBA 2K20 (2K Games)

6

Cyberpunk 2077 (Bandai Namco/CD Projekt)

7

Tom Clancy’s Rainbow Six Siege (Ubisoft)

7

The Last of Us Part 2 (Sony)

8

Monopoly Plus (Ubisoft)

8

FIFA 20 (EA)

9

Red Dead Redemption 2 (Rockstar)

9

Call of Duty: Modern Warfare (Activision Blizzard)

10

Assassin’s Creed Valhalla (Ubisoft)

10

Grand Theft Auto 5 (Rockstar)

Almost 43 million games, over three million consoles and nearly 10 million
game accessories were sold in the UK last year.
This is according GamesIndustry.biz analysis of GSD market data.
GSD covers all physical retail sales, as well as download sales from most major
games companies (see bottom of the article for full details).
Across both physical and digital, 42.7 million games were bought, which is a 34%
increase over 2019. The majority of the games, 24.5 million, were downloaded
(which is up 74% over 2019).
FIFA 21 was the best-selling game of the year, with almost 2.2 million copies sold.
This is ahead of Call of Duty: Black Ops Cold War, which achieved 1.42 million.
Call of Duty: Black Ops Cold War sold 19% fewer units in 2020 compared
with its predecessor in 2019. However, as a franchise more Call of Duty games
were sold in 2020 than in 2019, due to strong sales of the previous year’s Modern
Warfare game. Overall, almost 13% more Call of Duty games were sold in 2020
than the year prior. Call of Duty: Modern Warfare was the fifth biggest game of
2020, with 897,000 games sold during the 12 month period.
It’s similar for FIFA, where the previous year’s game sold very well in 2020 -904,000 units (putting it at No.4 for the year). As a result, nearly 16% more
FIFA games were sold in 2020 than the year before.
The physical chart is full of games released in previous years, with Grand Theft
Auto 5 also doing well at No.3 (1.13 million).

FIFA 21 was the
best-selling game
of the year, with
almost 2.2 million
copies sold

Uk Physical Games
Market was worth £2.1bn
A big topic of discussion is around how AAA video games are being bought
-- how many are being bought in boxes and how many are being downloaded?
Not every publisher submits digital data (Nintendo and Bethesda are missing),
so to better gauge how the market is shifting, we will discount those publishers
from this analysis.
The transition is certainly increasing. Two thirds -- 67% -- of games sold in the
UK last year were bought via Xbox Live, PSN, Nintendo Eshop and Steam.
That’s a big jump on 2019, when 52% of games sold were via download
stores. The market was transitioning towards digital before 2020, however, the
COVID-19 pandemic will have accelerated the move towards downloading, with
many High Street retail stores being closed for extended periods during the year.
Nevertheless, the physical games market remains hugely lucrative, and
actually grew last year. 18.2 million games were sold in boxes in 2020 in
the UK, which is an increase of 2% over 2019. If we include all physical items
-- including consoles and accessories -- the physical games market in the UK is
worth over £2.1 billion, which is up 28% over 2019.
The most successful
boxed games publisher
was Nintendo, which
accounted for 20.5%
of all physical games
sold in 2020

One thing to factor in is that 2020 is a 53 week sales, whereas 2019 was a
52 week sales year, so there is an extra week of sales in this year’s data.
Typically, the majority of game sales take place in the second half of the year,
with Christmas a key time to release titles. In 2019, 62% of games sold took
place after June. In 2020, the second half of the year was still dominant,
but by a smaller margin (56.5%). This can be explained by the first COVID-19
lockdown over March and April, which caused a spike in UK game sales both
physically and digitally.

The most successful boxed games publisher was Nintendo, which accounted
for 20.5% of all physical games sold in 2020 (EA is in second place with 12.4%).
The biggest digital games publisher of the year was Ubisoft, with an 18% market
share (again, followed by EA with 15%). If we combine physical and digital
together, Ubisoft was No.1 with a 14.3% market share, followed closely by EA
(13.7%). However, as already stated, Nintendo digital sales are not included.
In terms of games sales by consoles, PS4 was the top-performing
platform, with 39.6% of games being bought on Sony’s last-generation device.
Of course, the absence of Nintendo games from the digital data does skew the
overall figure. In terms of purely retail sales, PS4 was still No.1 with a 37.4%
market share, but Nintendo Switch was close behind with 35.1%.
If we purely look at digital sales, PS4 had a 41% market share, ahead of
Xbox One’s 26%. This is just for full game download sales, so Xbox Game
Pass isn’t included in this.
Over 36% of the games bought in the UK last year were rated 18+,
which is in line with previous years. However, 3+ games did perform
a little better than usual (26.4% market share). This was boosted by the
success of certain Nintendo titles. Mario Kart 8: Deluxe sold more in 2020
than it did in 2019, meanwhile Animal Crossing: New Horizons was a
big hit, selling over 810,000 copies in the UK last year.
The most popular genre was ‘general action shooters’ (28.5% of sales),
which is ahead of ‘first-person shooters’ (15.2% of sales). First-person
shooters lost market share year-on-year, with these games accounting
for 21% of sales in 2019.

PS5 is the Second
Biggest Console of 2020
Now onto the sales of the consoles themselves. Across all devices,
including handhelds, 3.16 million games machines were sold in 2020.
That’s a big rise of 29.4% over 2019.
The winner of the year was Nintendo Switch, which was the best-selling games
console in the UK for 11 of the 12 months in 2020. Switch sales are up 52.2%
last year compared with 2019, which offset the 35.3% drop for PS4 and the
42.3% drop for Xbox One.
The second best-selling console of 2020 was the PlayStation 5, despite only
being on sale since mid-November (and with Sony struggling to supply the
demand). The PS5 very narrowly outsold the PS4, which is in third position.
In terms of the single most successful console version, that was the normal
Nintendo Switch with the Neon joy-con controllers.

Nearly 19 Million Accessories
& Points Cards Sold in 2020
Onto the accessories market (including sales of toy-to-life products),
over 9.6 million controllers, headsets and more were sold in the UK during 2020.
That’s an increase of 16.4% over the year previously. The most popular accessory
was Sony’s DualShock 4 controller for the PS4, followed swiftly by Microsoft’s
Xbox One controller.
Points and top-up cards also sold well last year, with over nine million
of these being sold over the course of 12 months. That’s a rise of 5.5%
over the previous year, driven by Xbox Live gift cards (the No.1 points card)
and PlayStation Store top-up cards (No.2).
Digital data includes games from participating companies sold via Steam, Xbox Live, PlayStation
Network, Nintendo Eshop. Participating companies are Activision Blizzard, Anuman, Bandai
Namco, Capcom, Electronic Arts, Focus Home Interactive, Koch Media, Konami, Microsoft,
Milestone, Nacon, Paradox Interactive, Sega, Sony, Square Enix, Take-Two, THQ Nordic,
Ubisoft and Warner Bros. Notable missing companies include Bethesda and Nintendo.

The European
Games Market

GSD ANNUAL 2020 TOP 20 EUROPEAN VIDEO GAMES (DIGITAL + PHYSICAL)
– Excluding UK

Position

Europe PC &
Console Games Market
Source: GSD

32%

Nearly a third of
all sold games were
rated 18+

-42%

The drop in
sales of PS4 consoles
ahead of PS5

€1.7b

The revenue
made by consoles across
mainland Europe

123.7m

The number
of games sold across
tracked markets

28%

Nintendo’s
market share of the boxed
games market

Title

1

FIFA 21 (EA)

2

Grand Theft Auto 5 (Rockstar)

3

Animal Crossing: New Horizons (Nintendo)*

4

FIFA 20 (EA)

5

Call of Duty: Black Ops Cold War (Activision Blizzard)

6

Mario Kart 8: Deluxe (Nintendo)*

7

The Last of Us Part 2 (Sony)

8

Assassin’s Creed Odyssey (Ubisoft)

9

Call of Duty: Modern Warfare (Activision Blizzard)

10

Red Dead Redemption 2 (Rockstar)

11

NBA 2K20 (2K Games)

12

Super Mario 3D All-Stars (Nintendo)*

13

Tom Clancy’s Rainbow Six Siege (Ubisoft)

14

Cyberpunk 2077 (CD Projekt)*

15

Minecraft: Switch Edition (Nintendo/Microsoft)*

16

Ghost of Tsushima (Sony)

17

Assassin's Creed Odyssey (Ubisoft)

18

Ring Fit Adventure (Nintendo)

19

Just Dance 2020

20

Super Mario Party (Nintendo)*

* Digital data not included

GSD ANNUAL 2020 TOP 10
EUROPEAN VIDEO GAMES (DIGITAL)
– Excluding UK

Position

Title

GSD ANNUAL 2020 TOP 10
EUROPEAN VIDEO GAMES (PHYSICAL)
– Excluding UK

Position

Title

1

FIFA 21 (EA)

1

FIFA 21 (EA)

2

Grand Theft Auto 5 (Rockstar)

2

Animal Crossing: New Horizons (Nintendo)

3

FIFA 20 (EA)

3

Mario Kart 8: Deluxe (Nintendo)

4

Call of Duty: Black Ops Cold War (Activision Blizzard)

4

The Last of Us Part 2 (Sony)

5

NBA 2K20 (2K Games)

5

Super Mario 3D All-Stars (Nintendo)

6

Call of Duty: Modern Warfare (Activision Blizzard)

6

Grand Theft Auto 5 (Rockstar)

7

Tom Clancy’s Rainbow Six Siege (Ubisoft)

7

Assassin’s Creed Valhalla (Ubisoft)

8

Red Dead Redemption 2 (Rockstar)

8

FIFA 20 (EA)

9

Assassin’s Creed Odyssey (Ubisoft)

9

Cyberpunk 2077 (CD Projekt)

10

Assassin's Creed Valhalla (Ubisoft)

10

Minecraft: Switch Edition (Nintendo)

As we’ve just covered the UK market, for this analysis we will focus on all
European markets where GSD tracks both boxed games and digital games,
excluding the UK. These will include Benelux, France, GSA (Germany,
Switzerland, Austria), Iberia, Nordics and Poland.
For these markets, 123.7 million games were sold, which is a 19% jump over 2019.
58.7 million of those games were downloaded, which is a rise of 47% over the
year before. Despite lockdown restrictions causing High Street stores to close, 65
million boxed games were sold across the various markets, which is a rise of 0.8%.
In order to get a more accurate reading of the market share between
boxed and digital, we have to remove countries that do not count both
boxed and digital sales. We also have to subtract companies like Nintendo,
Bethesda and CD Projekt, who do not share digital numbers with GSD.
After doing that, we can see that 59% of games sold by tracked publishers were
downloaded, with the remainder coming via physical sales. In 2019, less than
48% of sales were digital.
As a huge market for football, it’s no surprise to see FIFA 21 as the continent’s
best-selling game. The soccer title comfortably beat second place, which is -remarkably -- Grand Theft Auto 5. The Rockstar game performed very well
during the various COVID-19 lockdowns, as new customers turned to gaming for
entertainment. There were a number of older games in the charts (titles released
before 2020), with FIFA 20, Red Dead Redemption 2, Mario Kart 8 Deluxe and
Call of Duty: Modern Warfare all in the top ten.
After FIFA 21, the next highest charting new release was Animal Crossing:
New Horizons at No.3. Nintendo does not share digital download data with
the GSD project, so it’s possible the game would have charted higher if
download numbers could be factored in.

In terms of digital,
Ubisoft is No.1 with
a nearly 18% market
share, again ahead of
EA in second place

In terms of the countries where boxed and download data is
available, FIFA 21 was No.1 in almost every one -- Austria, Belgium,
Denmark, France, Germany, Italy, Netherlands, Norway, Poland,
Portugal, Spain, Sweden and Switzerland. There is just one
exception: in Finland the No.1 game was NHL 21.
The biggest publisher of boxed games across Europe was Nintendo,
with a market share of over 28%, more than double EA in second
place. In terms of digital, Ubisoft is No.1 with a nearly 18% market
share, again ahead of EA in second place.

In terms of consoles, PS4 was the biggest platform for
downloads across the tracked publishers, accounting for 52%
of sales -- PC was in second place with 27%. It’s worth noting
that the majority of the publishers that are sharing digital sales
are primarily known for their console releases. It’s also worth
noting that Game Pass sales are not included with this data.
In terms of boxed games, it is still PS4 at the top with a 43%
market share, although it is only narrowly ahead of Nintendo
Switch, which has a 41% market share. This does vary across
the continent. In France and Germany, Switch is the top
performing console for boxed game sales, whereas PS4 is
strong in Italy and Spain.

It will come as little surprise that Nintendo Switch was
comfortably the best-selling console of the year. Nintendo’s
console spiked in sales by more than 22% over the same
period a year before. It sold almost three times as much as
the second best-selling device: PS4, sales of which dropped
42% over 2019, which isn’t too surprising when you consider
the next PlayStation was released in November. PS5 was the
third best-selling console of the year, followed by the Xbox
Series machines (including both S and X iterations) and then
Xbox One.

In terms of revenue, these products generated €820 million,
a rise of 14% over the year before.
Finally, 15.5 million points cards (including online memberships
and store points bought on a card) were sold across the regions
last year, a drop of 9.5% over the year before. PlayStation
Store cards were top despite a 18.7% drop in sales, followed by
PlayStation Plus cards, which were up 0.2%. Nintendo eShop
cards grew 34% year-on-year, claiming third place. Overall,
€353 million in points cards were sold in 2020, a drop of 9%
year-on-year.

Although the number of consoles sold year-on-year declined,
the revenue from these devices actually grew 12% to €1.7 billion.
GSD digital data includes games from participating companies sold via
This is due to the higher price of the newer machines.
If we look at genre, the action genre was the biggest of 2020,
Steam, Xbox Live, PlayStation Network, Nintendo Eshop. Participating
representing 27% of sales, a rise of 30% over the year before.
Switch dominated European sales, except in the Nordic region.
companies are Activision Blizzard, Bandai Namco, Big Ben Interactive,
This was boosted by strong sales of Grand Theft Auto,
In Denmark and Finland, PS4 was the best-selling console,
Capcom, Codemasters, Electronic Arts, Focus Home Interactive, Koch Media,
Assassin’s Creed and Super Mario. The shooter genre is at No.2, while in Sweden PS5 was the most popular device.
Konami, Microids, Microsoft, Milestone, Paradox Interactive, Quantic
but sales of shooter games dropped 4% in 2020. This is due
Dream, Sega, Sony, Square Enix, Strelka, Take-Two, Ubisoft and
to a decline in the number of shooters released, with Call of
Warner Bros. Nintendo and Bethesda are the notable absentees,
Duty and Rainbow Six the biggest games in that genre over
alongside smaller studios.
DualShock
4
rules
the last year.
For this report, we focused on digital and physical games and hardware
the
accessories
space
The genre that grew the most was strategy, which saw sales
sold across Benelux, France, GSA (Germany, Switzerland, Austria), Iberia,
rise 57% over the year before. This is primarily due to the
Nordics and Poland. For hardware, GSD data specifically covers Belgium,
success of Nintendo’s Animal Crossing: New Horizons.
In terms of accessories (controllers, headsets and other add-ons), Denmark, Finland, France, Italy, Netherlands, Norway, Finland, Spain,
18.2 million products were sold across Benelux, Nordics, France, Sweden and Switzerland.
32% of games sold across the tracked markets had a PEGI
Spain and Italy.
rating of 18, which is exactly the same as in 2019.
Comfortably the best-selling product was Sony’s DualShock 4
controller, which is of little surprise considering the popularity
of the PS4 across the regions. Despite the imminent arrival of
Switch Sales Jumped
PS5, the DualShock 4’s sales increased 5%. The Switch’s JoyCon controllers increased 32% in sales year-on-year, but was still
22% Across Europe
in second place. The Xbox One controller follows next, with a
decline of 37% over the year before. Of course, the Xbox One
In terms of consoles sales in Europe, GSD takes in data from
controller was replaced by the Xbox Series gamepad (which
Benelux, France, Switzerland, Nordics, Spain and Italy. Across
works on older devices), and if we add the two together, it more
these markets, 5.59 million games machines were sold, which is
than makes up for the drop.
a slight 1.9% drop over the year before.

The Japanese
Games Market

TOP 20 US CONSOLE/PC GAMES 2020:
Position

Title

Sales

Japan PC & Console
Boxed Games Market

1

Animal Crossing: New Horizons (Nintendo)

6,378,103

2

Ring Fit Adventure (Nintendo)

1,591,366

Famitsu/KADOKAWA data

3

Momotaro Dentetsu: Showa Heisei
Reiwa mo Teiban! (Konami)

1,233,023

4

Final Fantasy VII: Remake (Square Enix)

949,379

5

Pokémon Sword/Shield (Pokemon Company)

892,456

6

Mario Kart 8: Deluxe (Nintendo)

798,174

7

Super Smash Bros Ultimate (Nintendo)

560,122

8

Minecraft: Switch Edition (Microsoft)

556,982

9

Clubhouse Games: 51 Worldwide Classics (Nintendo)

519,649

10

Super Mario 3D All-Stars (Nintendo)

492,620

11

Super Mario Party (Nintendo)

466,086

12

Pikmin 3 Deluxe (Nintendo)

462,806

13

Splatoon 2 (Nintendo)

435,629

14

Ghost of Tsushima (Sony)

427,071

15

Dr Kawashima's Brain Training
for Switch (Nintendo)

309,045

16

Hyrule Warriors: Age of Calamity (Tecmo Koei/Nintendo)

304,963

17

Paper Mario: The Origami King (Nintendo)

294,697

18

Pokémon: Mystery Dungeon:
Rescue Team DX (Pokémon Company)

279,162

19

eBaseball Powerful Pro Yakyu 2020 (Konami)

269,648

20

Resident Evil 3 (Capcom)

269,187

87%

$1.75bn

Nintendo
Switch accounted for
the vast majority of
consoles sold

The revenue of
boxed games in Japan
in 2020, up 9%

6.4m

The total Japanese
sales of Animal Crossing:
New Horizons
in 2020

Nearly 6 million Nintendo Switch consoles were sold in Japan last year,
a rise of 30% over 2019.
Nintendo dominated the market, with Switch devices accounting for 87%
of all consoles sold last year (6.85 million machines were sold overall).
The normal Switch version sold 3.9 million units, while the Switch Lite sold just
over 2 million units.
The console sold well ahead of PS4, which did just over 543,000 units last year.
PS5, meanwhile, is currently on just over 255,000 units.
According to the Famitsu data, Japan’s games market generated over $3.5bn,
which is up 12.5% over 2019. The biggest growth area was console hardware,
which is up 16.4% to $1.8bn, while boxed game sales grew 9% to $1.75bn.
Famitsu states that it’s the first time since 2017 where both areas of the
market grew.
It will come as no surprise to see that Animal Crossing: New Horizons was
the best-selling boxed game of the year, selling almost 6.4 million copies since
its launch in March. It is far ahead of second place, which went to Ring Fit
Adventure (1.6 million sales). Ring Fit Adventure was actually released in 2019,
and only reached No.10 that year with 500,000 units sold. There are now seven
Switch games in Japan to have sold over two million copies.
Third place went to train-based digital board game Momotaro Dentetsu: Showa
Heisei Reiwa mo Teiban!. It is the first instalment in the series in four years,
and the new title sold 1.23 million copies after just six weeks on sale.

Animal Crossing: New Horizons
was the best-selling boxed game
of the year, selling almost 6.4
million copies since its launch
in March

The Australian
Games Market

GSD ANNUAL 2020 TOP 20 AUSTRALIA VIDEO GAMES (DIGITAL + PHYSICAL)
Position

Australia PC &
Console Games Market
Source: GSD

+15%

Boxed games sales
spiked in Australia
in 2020

1.2m

The number of games
consoles sold in Australia
last year

+66%

…But not as
much as download
games did

1.17m

The number of
games controllers sold
in the market

Title

1

Animal Crossing: New Horizons (Nintendo)*

2

Grand Theft Auto 5 (Rockstar)

3

Call of Duty: Black Ops Cold War (Activision Blizzard)

4

Call of Duty: Modern Warfare (Activision Blizzard)

5

Mario Kart 8: Deluxe (Nintendo)*

6

FIFA 21 (EA)

7

Assassin’s Creed Valhalla (Ubisoft)

8

The Last of Us Part 2 (Sony)

9

NBA 2K20 (2K Games)

10

NBA 2K21 (2K Games)

11

Ghost of Tsushima (Sony)

12

Just Dance 2020 (Ubisoft)

13

Tom Clancy’s Rainbow Six Siege (Ubisoft)

14

FIFA 20 (EA)

15

Red Dead Redemption 2 (Rockstar)

16

Super Mario 3D All-Stars (Nintendo)*

17

Cyberpunk 2077 (Bandai Namco/ CD Projekt)*

18

Tony Hawk’s Pro Skater 1 + 2 (Activision)

19

Minecraft: Switch edition (Mojang)*

20

Ring Fit Adventure (Nintendo)*

* Digital data available

GSD ANNUAL 2020 TOP 10
AUSTRALIA VIDEO GAMES (DIGITAL)
Position

Title

GSD ANNUAL 2020 TOP 10
AUSTRALIA VIDEO GAMES (PHYSICAL)
Position

Title

1

Grand Theft Auto 5 (Rockstar)

1

Animal Crossing: New Horizons (Nintendo)

2

Call of Duty: Black Ops Cold War (Activision Blizzard)

2

Mario Kart 8: Deluxe (Nintendo)

3

NBA 2K20 (2K Games)

3

The Last of Us Part 2 (Sony)

4

Call of Duty: Modern Warfare (Activision Blizzard)

4

Call of Duty: Black Ops Cold War (Activision Blizzard)

5

Tom Clancy’s Rainbow Six Siege (Ubisoft)

5

Assassin’s Creed Valhalla (Ubisoft)

6

Red Dead Redemption 2 (Rockstar)

6

Super Mario 3D All-Stars (Nintendo)

7

NBA 2K21 (2K Games)

7

Cyberpunk 2077 (Bandai Namco/ CD Projekt)

8

FIFA 21 (EA)

8

Call of Duty: Modern Warfare (Activision Blizzard)

9

Uno (Ubisoft)

9

Minecraft: Switch edition (Mojang)

10

FIFA 20 (EA)

10

Ring Fit Adventure (Nintendo)

Sales of video games in Australia surged 35% during the pandemic year.
15.8 million boxed and digital video games were sold in the market during 2020.
That is according to GSD, which tracks boxed game sales plus digital game
sales from most major games publishers (Nintendo and Bethesda are the notable
absentees, see the bottom of the article for the full list of participating companies).
Unlike other markets, the dominant sector was the boxed games business,
which accounted for 8.5 million games sold. That is actually a rise of 15%
over the year before. However, the download market is accelerating faster,
with 7.3 million games sold via Xbox Live, PSN, Steam and Nintendo Eshop,
which is a rise of 68% over 2019.
Of course, the comparisons are not like-for-like, with a few publishers -particularly Nintendo -- currently not supporting the digital charts project.
Therefore, to get a better understanding of the digital transition, we need to
discount those companies from the data. By doing this, we can see that 58%
of sales from tracked games publishers came via download stores, which is a
significant change from 2019, when the majority of games (55%) were sold
in boxes.
Although the market is now primarily digital, it’s worth noting that the
physical market remains strong in Australia, with growth in software,
consoles and accessories.
The best-selling game in Australia was Animal Crossing: New Horizons, which is
an impressive feat when you consider that most other games in the charts include
digital sales, whereas that one doesn’t. But what’s even more impressive is that the
game was closely followed by Grand Theft Auto 5, a game that first launched in
2013. In fact, GTA 5 sales were up 23% over the year before.
It’s not the only game that surged in sales year-on-year. At No.5 is Mario Kart 8:
Deluxe, and that game sold 88% more copies in 2020 (boxed only) than it did
in 2019. It’s likely the COVID-19 pandemic had a positive impact on legacy
games, with people looking for games to play during the start of the pandemic
when there were fewer new titles being released. In terms of Switch software,
Switch hardware sales were very strong (see below) in 2020, which will be the
reason for the boost in sales of titles like Mario Kart.
The top publisher of the year (digital and physical) was Nintendo
(16% market share), and if we just count physical, that number jumps to 29%.
In terms of digital, Ubisoft was the top publisher with a 17% market share.

Nintendo Switch
leads console surge
One of the biggest jumps for Australia came in sales of games consoles.
1.2 million dedicated games devices (including handhelds) were sold in 2020,
which is up 49% over the year before.
The launch of new consoles helped, of course, but the real success was
once again for Nintendo. Nintendo Switch sales surged 88% in 2020 over the year
before. PS4 is in second place, with sales down 22%, while PS5 debuts
at No.3. Xbox One is in fourth place with sales down 42%. Unsurprisingly,
it’s entirely common for older consoles to fall in sales ahead of the release
of their successors
Finally, in terms of games pads, 1.17 million official controllers were sold
in 2020, a slight 2% rise over 2019.
The PS4 DualShock 4 controller was the most successful controller, despite sales
dropping slightly (down 14%) over the year before. It was followed by
the Nintendo Switch Joy-Cons at No.1 (sales up 110%) and then the Microsoft
Xbox One controller (down 6%). It’s worth noting that Microsoft effectively
replaced its Xbox One controllers with a new pad for the Xbox Series devices.
These new controllers also work with the previous generation machine.
Digital data includes games from participating companies sold via Steam, Xbox Live, PlayStation
Network, Nintendo Eshop. Participating companies are Activision Blizzard, Anuman, Bandai
Namco, Capcom, Electronic Arts, Focus Home Interactive, Koch Media, Konami, Microsoft,
Milestone, Nacon, Paradox Interactive, Sega, Sony, Square Enix, Take-Two, THQ Nordic,
Ubisoft and Warner Bros. Notable missing companies include Bethesda and Nintendo.
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